REALITY CHECK
Estate of the art

Low interest rates, consumer confidence and a fear that prices will just keep on going up: that's why more people have bought
property in the past few months than at any time in Toronto history. For the city's top real estate agents—those who combine
Glengarry Glenn Ross-style cunning with the ability to diagnose lifestyles and prescribe dwellings to match—business is brisk
and competition fierce. Here, a snapshot of some of the city’s most sought-after urban hunters.—Shinan Govani
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Christopher Ondaatje —
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e Sales coup: The time e
he sold four houses
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begged Molloy to
arrange a Valentine's — e G g
Day dinner at Prego - - .
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